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TWU Design Services

• Plan ahead
• Submit art requests at least 21 days in advance
• Request form can be found on the Design Services 

page https://twu.edu/design-services/ 
• Materials created by everyone need to follow the 

brand guidelines

https://twu.edu/design-services/


TWU Social Media Guidelines

Which channel should you use? It depends…



TWU Social Media Guidelines

• All university social media accounts must use the 
fountain icon provided and accounts should be 
registered with Marketing and Communications.
(twu.edu/social-media/how-to-register-your-accounts) 

• The social media page should be named “TWU” 
followed by your department or organization name.
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TWU Social Media Guidelines

• When adding hashtags, use a technique called 
‘CamelCase’ in which you capitalize the first letter 
of every word.

• Examples:  #TXWomans, or #CampusWithAHeart.

• Include shortened links through bit.ly



TWU Social Media Guidelines

• Color Contrast Checker 
webaim.org/resources/contrastchecker

https://webaim.org/resources/contrastchecker/


TWU Social Media Guidelines

• Content & Branding Guidelines 
twu.edu/social-media/general-content-and-brandi
ng-guidelines/

https://twu.edu/social-media/general-content-and-branding-guidelines/
https://twu.edu/social-media/general-content-and-branding-guidelines/


TWU Social Media Guidelines

Crisis Communications
• Follow the University’s lead and share official 

statements
• Be aware that emails/communications to social 

media managers may request “radio silence” 
during certain situations



A Word about Content
• Never use a metaphor, simile or other figure of speech which 

you are used to seeing in print.
• Never use a long word where a short one will do.
• If it is possible to cut out a word, always cut it out.
• Never use the passive where you can use the active.
• Never use a unfamiliar phrase, a scientific word or a 

jargon word if you can think of an everyday English 
equivalent.

• Break any of these rules sooner than say anything outright 
barbarous.



Resources

• Photoshelter (for pics and logos) 
https://twu.photoshelter.com/galleries

• Marketing’s internal resource page(links to visual identity 
manual, social media guidelines and more) 
https://twu.edu/marketing-communication/resources/

• Guide to resize images for social media 
https://sproutsocial.com/insights/social-media-image-siz
es-guide/ 

https://twu.photoshelter.com/galleries
https://twu.edu/marketing-communication/marketing-creative-services/
https://sproutsocial.com/insights/social-media-image-sizes-guide/
https://sproutsocial.com/insights/social-media-image-sizes-guide/

